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OB YMCAZa2—R, BE- 21— X% REE. FK. OIRSICEHT 5.
@B%[E YMCA OBMET 31 ARY MIBBEHNICREDEBMER T,
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2) BE YMCA DTS ZNTNOFEP. Y E—ICBVWT TS YT A YT L EBICAYN=2y T« N1 -
FTHAVEBR LB MNTZFHEND DOBENICEEL TUL G
OFvUT1—Z>%2BL T BUFREZE > TV HRICMEZTR. BEZRDOTUL,
@QEYI vV T—%7BLT. BLUFREZE > TV HKICMEZTR. BEZREOTL,

1) PEFRERNRNER. A0SR, MWIBrOAI 22/ —> 3 V2 BENICE D YMCABREBLEMNS
HBOEERS,

OEFAFNFREIBRORIGEEZEICT S,

QEFAFNERREORIEVETTS,

CRFF/NERDES RO, MHREHIZDOSICHRKT 5,

@DHARAEREBFHE L ZTIRIZRBHNICKRIT BB TITABZE. X2 Y IDFERA B L EZRTT %,
2) BEYMCAHDMTA>TVBHKRABRTOY S LOMEZER 5.

OREEDOH R LEZHHOEBIC. BBNICHO IO S LOMEEEI TV,

QBICRZ3HTIAOY S LDER® YMCADBVWERHTI 3BEHERONMNIES,
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9. Toavrsy (BEt>4-)

3.SOCIAL RESPONSIBILITY (AE A, ALHUEDOBHB7=0IC)

—EXDOAREMZRS,
-'j- l:ZU)uF]E.\ *ﬁ;ﬂ%‘f—fjo

3 ¢

4. MANAGEMENT (28F) YMCA DR AT A > M &Zi8{b L. FEILT B)

1) Eo42——F2 0% FHMNICTS.
OBIC—EtE Y 2—BE P EVWI—FTo T E1TS,

5. MEMBERSHIP BY DESIGN (2 &:&#h{A& L T®D YMCA {ED)

1) REBCII 22— a3 >%FICD. BRELOMDEVLTVL,
OFE=Z 21— XA = TEHMICEITT %,
QF EHLDFRFICOVWT LMD EHREETTDS

6. BRANDING (75071 »JZ#EL. Mg SOERLIFNERS)

1) AChaiT=FHE%Z1T5,
OFED_—_31—R, YMCAZa2—XXEXWRKRICEHET D,
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10, 722a>75Yy (VIIRIEE)

1.YOUTH EMPOWERMENT (M ICEZ B EbcB. FLEDHIC)

1) A—RRSVTF4T7—AVDEDHFED « HRICKIFLTVWEIHEZ MY S0
2) A—XFERICE>TYMCA DRSS VT4 TEBDHEHICF YV T LTROSND LS TE—ILT %,
3) RE - IBEEREMEEZITS,

2. HEALTHY LIVING (MDA X DREFELEFZETLHIC)

1) YIN—NROKKEEEFAET 3,
2) BUTINRRABEDOIY 27 I ZERT %,
3) BATIA—R2—t—T T4 X v OR=—VERBTCIHRLVDNAET 3,

3.SOCIAL RESPONSIBILITY (AE A, ALHUEDOBHB7=0IC)

1) YBEERBEOHAY TR IOV S LOTRELZRAEBT 3,
2) TIRSTF o Ty b #FRLIIEERZTZE LS. FHMEEITS,
3) EVOS v YT—ICEDBEMNICTTIL R AEE Y LTRDOET,

4) RZb FYZXDF-LELTFVITA—FVICEMY o
5) BETOY v H— - ABHEDOAIRENZHET 5.
6) B - BRHXLSATOV TR ZIEEDTEMEZRD,

4. MANAGEMENT (28F YMCA DR R A > M Zi8{L L. FEILT B)

1) N2k - £y X OBICHIBIREDRENEERET 3.

2) Byh— - KKTREICCICIEERZER L. 5\ - DT %o

3) BEYMCARBOY v H—RXI—ILT YRV TR EERT 3.

4) A—ZARSY T4 TV —F—ICHEICL Z15EEERDVEHEZAET 3.
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5. MEMBERSHIP BY DESIGN (2 &:&#{A& L TD YMCA {ED)

1) ZZY 7 - A—RRZ VT« 7 OFENICHHEETT S,

2) YIILNRRZa—REHETT 5

3) RAb +FYRXOBICF¥UTA—SVICBMLTH5X3LDIERET %,
4) oYy H—F—L. KEBEBRICEV IO v YT —DEN%ET %,

5) ROEEEBSIEEEEBTMT %o

6. BRANDING (75T 7 %##E&EL. HMigHh SDBREIBHEES)

1) YMCAD DI RRABELLTFCD - MFHRICEXTEIRREZEFNICT T,
2) REOFCED - HIBHAKROREA VT RADIIFICT > TREL TV,

3) EERICOVWTTEICHBZ L. BRA%Z1E %,

4) 42—y TRANDOAREEZHAET 5.
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702a>73Y (FY1ILRTTER)

1.YOUTH EMPOWERMENT (iR ICEZ B EbcB. FLEDHIC)

1) MERBRELIESOBERIATHEILZEE IV EZ—NER 2y 7 ERELEREIRET %,
OREVE—FHFEREIRBLTLVAVWIZ Y 7 EIHEISRET %,

2. HEALTHY LIVING (MDA X DRERELEFZETLIHIC)

1) DINLRRADMRICT2T-BRAR T 7R EZ T IILE#MEICEBEL TWL L,
DOBICHT2FEVEZED D,

3.SOCIAL RESPONSIBILITY (AE A, ALHUEDOBHB7=0IC)

1) BRAPRNERFERICHV. BRRBRES S THROERZED S, (TN SEFAERITIIHE)
OABZHRY 5.
@QEED aIL12arzEiT5,
GRRBCRICIDES,
2) BETERTOREREFEDOIRMEZRS,
OAODEEBAEZIT S,
QOFERREDOREZIT S0
3) MEAMEX ZREICH L THREZRBL. BEMNAT I3 Y= T,

@
@

i

2

g’a

e

BERET Y -—EXOHRE - R5IZ1T 5,
REEBRAN—ZRRe L. EEFBEIOV S LzRHIIBT %,

\
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4. MANAGEMENT (&[] YMCA DY R A > bZiR{EL.

1) S22 —OFETEEHIRE EHNICT S,
2018 FEEHICEFET 2T 3,
2) BEFEBTOXRM « FHAREDHEZ RT3,
OFEHICF v 1L R 7T EEREEFET 3.
QEBFEMOREBORRTZN S,
3) FENS YMCA DD TOY S LADBMEZERT,
OB BH L. BREABREA L. 707 S L2 FRLTH S SHREES,

5. MEMBERSHIP BY DESIGN (2 &:&#{#& L T®D YMCA {ED)

1) FE22—DFET. REZCDREARE LMD EENTVLL,
OBt VA—DRE- 21— A= TEHMICETLTEHT 3,
QEBEWZ DK, REZ-rDIAIa=/—Yarv. BE (TAPFELOKFSE) @H<IT5,

6. BRANDING (75T I %#E&EL., igHh SDBREIBGHEES)

1) AT REEZTR> TV,
OFE=Z 21— XEEMIFO/NER. BFRESRCICEHRT %,
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12. 7o2a>r75y (BNESHEE)

1.YOUTH EMPOWERMENT (MR ICEZE B EbcB. FLEDTHIC)

1) REEDHIC YMCA DFEENCEMT 3 L IIROERZEERL TVWE I EICHDBN>TWVWE I ZIBR
CEBHBLTH5XEL58T70 a3V EEHRICEIT,

2) BRESA-RRIYT4T7U—H4—0FEE - ARZBD 5 THIE - HRICHKET .

3) SHEH - EENICHMERTT S,

4) 2ETHEETZ V-S4 —HERYI4—SLICA—RRS VT4 7 -4 —%2TEBZRDIKET %o

5) BREVaZT7ARI VT4 T7)—2—0BEREREEFMICL TV,

6) YMCAUADRS T« PEBCHI-R) - —ZIRET %o

7) ROMREESIEEEZERL. X2y T LTHAT %,

8) 2EDHHMERICTI 3RO RZ Y T ZIRET %,

2. HEALTHY LIVING (MDA X DEFELEFZETLHIC)

1) BNEFEFHISTHZA4DDISRARARICL. BT B,
2) ERORF—HEICA—-RARSI VT4 T ) —H—+ AZ v I %=IgEE Y L TRET %,
3) 77IV—FN (FVF>ISR) t LTRBRT—NICHOTOY S L%ERET 3,

3.SOCIAL RESPONSIBILITY (AE A, ACHUENOBHB7=0IC)

1) =T T—=VIZD2VWTEVERED D,

2) @TOTOTILICTIN—TT—0EZWMD AN, BEEERL TRSTs TRy b 2ERT 3,
3) REBINVERROFNEBZRAET 3.

4) WRLIVIA> a3y - HHNEF - Fv > T2HET 3

5) BEEWRE LIty > THHAET 3,

6) fthYMCA L BBLTcFv> TZ2R/ET 3,

7) REBF v T2 EENICRAEY 3.

8) BAFX VvV TIERAET 3.
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4. MANAGEMENT (28F YMCA DR R A > M Zi8{b L. FEILT B)

1) Fv 27BN 3BICHIRBICE > TH 53V AT LEZRET 3.
2) R=VFILA—FZEEL. FEHD1LFOHMR. BRZFH. DY 5o
3) EBOFE. WERZRET 2o

5. MEMBERSHIP BY DESIGN (2 &:&&{A& L TD YMCA {ED)

1) BNEH (FRRYFvy——a1—X) #ETT 3,
2) FYAIRTT7EELEEL. YMCADOBNEHCOVWTH>THS D,
3) XYN=—DBY—HF—ADHEARBLSICTIN—THERBEETERL. BRELTWL,

6. BRANDING (75T I %##EL., HigHh SDBREIBGHEES)

1) SNETOHFNEBEEORRE EANICTY,

2) BF - BROM THENEBOMNEEE T,

3) BIREDOAEEMENICITS,

4) BMT22A—RRS> T4 T7)—4—IZYMCA OffifEZ L >HD 15X B
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12. 7923 73y (EEFBER)

3.SOCIAL RESPONSIBILITY (AE A, ALHUEDOBHB7=0IC)

1) FEEMEZNRE LIEREBHZE. BFHE. R—LXI - z2hmd 3,
OB Z FERY 5.
@OV F 2T LIZDVTHED ST ENA X %Z2FT B,

4. MANAGEMENT (28F) YMCA DR AT A > M Zi8{L L. FEILT B)

1) AUFaSLRBICOVWTELEBEMEBEEZEET .
OFEDHDREICALICABRE BB L 5HMMN 5 E
QR R%Z RIEABEMEDREAENLRZIT S

5. MEMBERSHIP BY DESIGN (2 &:&#h{#& L TD YMCA {ED)

1) BENIC YMCA OEEBIZEBEL TW ST BE%1F 5,
OYMCABZED S SNBZ LS A a4y —>3 %2 L-oH D 3B,

6. BRANDING (75T I %##E&EL. HigHh SDBREIBHEES)

1) FkRzREZDROLREICOVTHRZED S
OB AL D DITAEZTT S0
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13. 792a3>73r (RAFXKBAEBISHERZEESE)

1.YOUTH EMPOWERMENT (iR ICEZ B EbcB. FLEDTHIC)

1) BEEaYYH—RT—ILZ#EET B,
2) BETVRRYFv—% T %o
3) A—XE[RE L T3 LEI ICDODVWTOEVDIEZHKIT B,

2. HEALTHY LIVING (MDA X DEFELEFZETLHIC)

1) BE7RRYFy—OBNRIEOHR T, BICH L TORUVEENT 5,

3.SOCIAL RESPONSIBILITY (AE A, ALHUEDOBHDB7=0IC)

1) #igod NPO. BARERR YL OAR. BRIEZ RO D,

4. MANAGEMENT (28F YMCA DR R A > M Zi8{L L. FEILT B)

1) PDCAHAZ)LEEBILTWIZELS%A., BEART7A—T v b E2ERL. BET 3,

5. MEMBERSHIP BY DESIGN (2 &:&#{A& L T®D YMCA {ED)

1) Hyh—. BNEHEMEAD YMCA Z2—XDEEH. KEEZHET 3,

6. BRANDING (75T 7 %##E&EL. HMigHh SDBREIBHEES)

1) "R—LR=J 7M1 RTvIFEOEFHZEHNICITS LSI1ICT 3,
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14. Tooarrsy(sagRMAAl A= aFtIL-Frv)TF1—52i7582)

1.YOUTH EMPOWERMENT (iR ICEZE B EbcB. FLEDHIC)

1) A—RARS>VTFa TV —H4—%FRTEEDAVN—IZAND,
2) FYUTa—SVICEBREF—LDBMLTHERBL3ICT7I>3 > LTI,

2. HEALTHY LIVING (MDA X DREFELEFZETLHIC)

1) BREROGEICHEBELTEHESZDZLDICTIVI VT S,

3.SOCIAL RESPONSIBILITY (AE A, ACHUEDOBHB7=0IC)

1) BRRBDFOHRERITEERD XY N—ICBDRAATWVL,
2) HRABEGCHBELF YT = 2F> TV,
3) HWEZE-> THEECHBBL. HFLLWITOI S LZHAET 3.

4. MANAGEMENT (28F) YMCA DR AT A > M Zi8{b L. FEILT B)

1) BMAR. BELIF TR, CNRTHRICHEETE b HICESB3HRNTED I h THHET B

5. MEMBERSHIP BY DESIGN (2 &:&#h{#& L TD YMCA {ED)

1) EITEEEDAVYN—ZTAIAVZIISTORRIBET 3, FRAMIAE—H—HY)
2) FyUTa—5>%@ELTYMCA IEHiE - HEDBBICIIEMAD > TOWK B ERMLTH 5 S5,
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15.

N
N\
\(c

arv7/77y (A—XEBR)

1) BEMNRI-IABROEY 3 VEBIIL. EFICETEZI—-XIVNNT—XY hOE—AEZBIiET,
OBREBLECICEFRICE T Z2BEVFEROMDBAEZIEET 3,
2) JO—Nxy bT—wornEN L. I—IAMRICHICESIIRARE B IBREISICRET S, 21—
ADESHEROBFEZR OO, BESLHROEREDLDICT I aVICBMTIZEHEZER 3,
@9 BICWWHFATRESNSZ I —ZARI YT 74— T+—FLIC2%DEMEZBET,
@10 BICERECHEINZ2E) —4 —HMERIC 10 OEMZ BIET,
@1l BICRILHETHEINZHAYMCA RRICS5ZDEMZEET.
@BERED2AZTRIVTATI—H4—DBEREZRTT S
OFFEEF v U TE PREFLEIENZERMDELAZHRICEGNLRTOT S LB LITS,

1) T LTEVENMEXBRBICOVWTHEZRKL. BENGT7 723 Y ZEI T,
DEYIL v YT —F0EFHZREL T, LWLEHORBEICIDHET,
QBRICLZTEZRITE2FLH b ORBICIDHET,
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1.YOUTH EMPOWERMENT (MR ICEZ B EbcB. FLEDTHIC)

1) 7O—-Nbzxy b=y oZEN L. I—-AERICHICESTZFRARE LI ISICIRMET S, 1—
ADBESHEDRBEZR OO, BEELHRDEEDLDICT IS IVICBMTET2EHZEZ %,
OBEXD YMCADMT ST =0 F v > TIAD)—H— RZ v T OBEBHNBREBMNZEFTT 5,
@B DX RZBEL. HED YMCA & D
QB YMCA XD T -0 % v > TOREZIT S,

3.SOCIAL RESPONSIBILITY (AE A, ALHUEDOBHB7=0IC)

1) YMCA @D, HAEMARRY FT—IZBERICEWVWTEMICRET 3,
OEBBHEE*HKBIE 3,
QEFICHITZ2ERBEFROAKE DR Y T -7 D5t EK D,

6. BRANDING (75T I %##EL. HMigHh SDBREIBHEES)

1) 28 AYN—ICEEBIESz LD RCERLTHEIIREZ DD, BHERD B,
@11 B 5 0EBRBASEEE = B/ENICTT S,
Q@YMCA DEIRFHBEBOREZRE. XY N—ICEENICITS,
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1.YOUTH EMPOWERMENT (iR ICEZ B EbcB. FLEDHIC)

1) V—HA—R0OHBOAZEESE. RZT4T7)—HZ—DEBAZEET,
OB 1LEOY—4—2THRU -4 —EFREFBULOHEZBET,
QEFEREXI ZFERGKERIET.

2) FEBOERBELSIADACEEBL. BE2ED 5,

OA—RARZ VT4 TDI-HDOHERFIADEME T %,
@2EOD YMCAI—RRF VT4 7L - OXH%E L. DBRHMNDERCTZ I E2BET,

3) V=H—tL—rrJzRML. BEORRZRLEBITIED T,
OB 1EDR—R T, VIILRREESZ#HE LTERDBEAZITS,

4) BT —=RT—=)LIZDVT
O > T—=RI—ILIZBMY 3 —4—%HEP T,

QU= —REELLTHYT—RI—ILIZDVWTEX %,
CHARLDEREZFTEHLS5BTOT T LEZEPT,

2. HEALTHY LIVING (MDA X DRERELEFZETLIHIC)

1) U=4—bL—Z2J%ZBLT. VIILRXRADEVZRD B
OxgzERELEDL> TV,

3.SOCIAL RESPONSIBILITY (AE A, ACHUEDOBHB7=0IC)

1) BLENMEAZBREICOVWTERZLTT7 I av%kRIT,
OV L HDREBEICDOVWTEDHEAE T 5,
QOBFVEDEBIBFRICOVWTZ R BR%E FD %,

2) RERAKBXHMEBREZREEMREL TITS,
OWKHDFCHIEDRFEMB,
QEHOEENICEIBHICSMNT B,

3) Y F—=RI—ILIDVT

OFEHBLEIMD YMCADTOT S LICBMTZI oMNFEBBLSICT B,
QEATOEEEIT TR, JIL—TP2AZBHTI 2L SWEHLEPT,
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4. MANAGEMENT (28F YMCA DR AT A > M Zi8{L L. FEILT B)

1) V-4 -8 LTRITE 3. RFAEUELBERERE TSI 2HHzEZ 3,
OU—H—2DIDHIZDZTIHRZRITD.

QEREX U —4—RB. ZOMANY FETOMBERREIERT 3.
OU—HA—RELTHYT—RI— I ZzREEEL. A&z ) -S4 —BROLHITERT 5.

2) BEAYMCADRS YT« T )—HA—2FTH YT -7 —JLIZIDHET,
OU—Hd—rrhzhhEEEzH > TRODHET,

QF A LI Z—CETDMD) —F—TEHEL. T>T—XI—ILIZDVTEI TV,

3) REtrE#EL. YT —ILEEET 3,
OU—L2—BREOFRICEDSE, V77—V LEEZBMEAB B2 RED 3,
QLH¥HIZT I a VTS YOFEBEE) -4 —KTIT S,

OB >YT—RU—IILOFEFPEPHEZELDARELLEHDICTZHIC. PDCAY A VIILZEBALEN
ICBEDEIDNZR B,

5. MEMBERSHIP BY DESIGN (2 &:&#h{#& L TD YMCA {ED)

1) &R YMCA OEENICTRIBRICED B,
QU—HA—H5BEYMCADRETZREL. LD B,

2) V—H—RTHIS2L. BHOBEVICRBZEIDRELLDDICL. KDMRHBDLDICT B,
OPDCAH A1 VL2 EBNCEAT %,

3) BT —RI—IUBMEBILT T —RI—IHBEEICZDDDP I HATIHRRZZHFHD.
OY YT =RI=LDF L DARABDRREERLERZEET

6. BRANDING (75T 7 HEL., gL SDIBREIRHERS)

1) V=4 —20tkF%z SNSZBLEET %,
OREEYMCAD 7 =1 RT v VICERZHE Do
QOBRELDODOHENDZFHE, 1—X - PaTTOEHZHET 5,
2) BT R\ EZHROICRETILROH D HFZHELEFZBIEEY 5.
OR—LR=D TIARTv I, FIOFEORHAE X7V 21— SHORNRZHE - AET %o
33



8. HZ YMCA FR§AEHE 2020 (2017-2020 £E)

| . BFAGH
HAEDYMCA K, UTFTOZeZEHTVEEXT,
1. TSVTa0%#EL. Sy a>ZBEICTS
HREDWRTHZ I ZVRAVETMIEITVWT, YMCADEEXDORBELZED. ZOMEZEH D, YMCA DEH

BAREICEH B T, HENoHREEEZHES
YMCA DF U X +EfEa (Sv3Y) ZHEEICT %,

2. 2ENBLBEREREYT S
[REREBE 2 IR L. [EEMD DHREMICI T —ILX ) v b Z2ED LT, HRICREHTEZHH CEBEZES,
HRICERTZEIZHEEICTEILICEL>T, BRPTHZE2EBRALZEIIT 5,

3. U—A—SyvTHEOREEZRD, #bkd 3
KHARLDBERYMCAEED =LA =2y TRE, AZY T RSVTa4 7. A—A)—=H—ICEWTHALMNMNIT S, &

ETITSIRTOMEZIRRAEL. hUF25LZBIARILT %,

4, YMCARRI AV bhZEW®ILL., FiId 3
TARTDYMCADERBICETDLDS. YXIXY FO@BEERELTRD. AT LDOEIIZBIET. 2ENBBRET

EXERezE L CHMBERZBEICT S RIS, VT ITAT7 VA2 BT 5EBC 85,

5. BEYMCA EEZHEBNET S
BAYMCAEERNE LTO—HEWHH. FRICOIZHEDTO. HBBEZEET %,
HA YMCA BB ISHHEiGTEHERREZ LD TRZ 1) L. FICT S RIRIAY MEREZEHILY 5o

6. “REST4 TRy MNODRBEDEFERL, A—XAITVNT—X> 2T S

“RET TRV DB ZIENBHR"ZAIETZ e EREL. BTEEL THRICRLEIT TV, F7O-NILEE
BEEFNLTA—XDESEZT#HNTRZRY N T—0%ZEIF. A—XIVNNT—X Y NEH#ET 3,
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Il. BEHEOLERSR

1. TSVTaJ%#EL, Sy a>ZBEICTS
1. 2007THF10B&EDIBR. TV RAARIAVICAI>THR—LIET IV RAX—DZ2HET 3,
2. TSYRIVETHMEDVT, 2FX - FHORIAZTV. TOMEZESED 3.
3. JSVRTvIDERZBLT. RAMIT IV RAX—CDREZR S,

4. TSVROEBEABZIvIa OBRRCHEEZN S,

2. 2ENBLBEREREYT S
1. MROBLBOH OO ZHEL. RETITZHHCHEZES
2. BE/77VRLAXZREL. BEPXHFRZRE3EBE 55,

3. V—4—v7HMEDRRERD., BT
1. RHERERE (BCRERE) OWEBICED. SHRARRZ Y TOHEA - BRZED 3,
2. HEDORBICIGABZAZY TZERT 5HIC. HMEZITS,
3. BEMMEADIKE. M2 YMCABDAFWH « RZBBAIICSED B,

4, YMCARRI AV bhZEW®ILL., i3

LRI EDX Y FOEBEEBIMLUIETYMCAANF VR REIX A FIVvIURM ZAVT EILIFIVIEZERT D,

2LHBRRE. KFEXBUEICEHL T UBERBCL3FXRZRILT .

5. BEYMCA EEZHEBNET S
L7SYRAVET M ZBICRRDT SV RTH A 22 HBRT B,
23EEE YMCA 10 BXOLERBZED B, ol MIHICE T EFE YMCA 71 IX VXIS Te0p@zR 5,

6. “RESTFa Ty MNEREDEERL, A—XIVNT—AV  EH#ETS
1L.E2EEX TSV RERIEL. MEOHD LS5 ERMIRT L. B3EEZND, RPTa TRy FORIREOZE (BEMA

AAX=2) Z BT ZBL THRICRLEIT TV FIHFRICTSVIIYT (INAMAZT) L H2BEEHzHEREL. BHT 3,

2EBBYEREELDOI-IANPLL AR > T, YMCA DfffEZERILL. HET 3,

3.0-NILexy b T7—=0%EN L. I—IBRICHICESTIEARBRE B IBRZISICRHET S, I—XB5HRD
FHEZAHDOH. BELHRDEEDTOHDT I I VICBE TETIEHZER 5,

AMENBI—IBROED 3 vz R BA, #ilg (& YMCA - 4 YMCA) THIZIL. I—XRIYNT—X2 +D
B—ABLH DB,

5. BA& YMCARABAFLEED, 2EZMETOTUT7E—7 T4 —DHEAEEZ. BRNADKENERIBEEED 1
Mk & Lt zR3,
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B [ YMCA AHEHR

T020-0015 BEMHAMN®E 3-1-1 ST ¥ > 3> 201
B YMCARHE]t > & —

T020-0015 BEMHARNE 3-1-1STY>> 3> 1F
B YMCARTSE>&—
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TEL 019-623-1575
TEL 019-623-1575
TEL 019-641-5822
TEL 019-601-6099
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